
Western New York Region
Erie, Niagara, Cattaraugus, 

Chautauqua and Allegany Counties 





State-wide concept

Increase New York’s heritage tourism, tell 
NY’s story, leverage existing efforts, create 
dynamic visitor experiences through: 

• PTH Work Groups
• 12 Themes
• Interstate Signs
• Website/ App
• Marketing
• Events



Gov. Cuomo 
announces 
Path Through 
History

August 2012

Work Group 
convenes, develops 
vision statement, 
criteria for heritage 
sites

September-
November 2012

Work Group 
develops robust 
themes, identifies 
sites, plan 
framework; 
funding from Baird 
and  Community 
Foundations

December 2012 –
February 2013

Work Group 
holds  3  public 
meetings

March 2013

Consult with
I Love NY, 
Finalize plan
April 2013

Timeline Submit 
Plan/ Projects 
by
May 10



PTH Heritage Tourism Grants

• Year 1:  $1 Million to support Heritage Tourism marketing
$100K for each PTH/REDC Region  (plus I Love NY   
statewide effort)

• Vision Plan & Implementation projects developed by 
regional PTH Work Groups

• Informed by public input 

• Endorsed by REDC





State-wide PTH Themes

•Natural History 
•The Revolution 
• Sports History 
• U.S. Presidents 
• War of 1812
• Women's Rights

• Arts and Culture 
• Canals and Transportation 
• Civil Rights 
• Colonial History 
• Innovation and Commerce 
• Native Americans 



Public Participation 

Three Public 
Forums



Western 
New York 
Themes



Scenic Wonders—
Water, Rocks and Landscapes



War and Peace:  
Military Sites and Stories



Waterway to the West:  The Erie Canal 
Transforms America



Western New York’s Underground 
Railroad:  Gateway to Freedom



Industrial and Commercial Pioneering



A Vast Architectural Museum



Arts for Everyone—
A Western New York Legacy



A Region of Cultural Distinctiveness—
Authentic Americana









Implementation Projects 

Project 1:  

Develop geo-targeted digital marketing campaign for all five counties in the 
region: 

– Lead generating ads (thematic newsletters) 

– Follow up emails

– Delivered by EBrains, an experienced digital marketing group

Adaptation of a similar 2012 Visit Buffalo Niagara campaign in Erie County 
that demonstrated a net increase of $3,996,553 in spending by visitors who 
came to Buffalo Niagara because of the coordinated, sustained advertising 
message.

The impact study was conducted by Texas A&M University



Implementation Projects 

VISIT WNY



Implementation Projects 

Project 2: 

A. Develop Western New York Path Through History : 

• Content for themes and paths for digital marketing 

• Regional and local apps and web pages

• Compilation of existing video and photos showcasing all four seasons

• Coordination with digital marketing campaign vendor

• Coordination with I Love NY, individual attractions and regional Tourism 

Planning Agencies to establish links and consistent Path Through 
History branding.

B.  Administration  and Outreach



Implementation Projects 

Years 2-5

Multiple projects, to be prioritized

• Marketing

• Heritage tourism destination and path development

• Interpretive content

• Data gathering

• Education and capacity building



Comments?

Questions?


